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Abstract— As we see over this time there are so numerous people who want their own business, there are numerous
applications for online shopping like groceries, clothes and so on. The purpose of this project is to give services for clients
and growers for online shopping of fruits and vegetables. It’s ideal is to save the clients time and so they can do all the
necessary shopping through computer or electronic machine without moving from one place to other. We've created this
website so that clients can have fresh fruits and vegetables. Also, in this we give services like online delivery, stock managing,
online payment. It's easy to manipulate and enter that is, it's in simple language that's accessible for the client and also
effective to use. In this it also shows the information and description of fruits also keep information of deals done and cash
conservation bills details. Also provides colorful searching content orders like fruits, sale or new stock. Also, it's effective
because it gives fast delivery. This analysis provides wisdom for marketing directors and retailers with respects to buying
conduct in the fruit and vegetables.

Index Items- Website, Live Fruits and Vegetables system, Online Payment, Live Dashboard.

I. INTRODUCTION.
The “E-Shop Fruits and Vegetable Store” has been developed to stamp the problems prevailing in the rehearsing homemade
system. This website is supported to exclude and, in some cases, reduce the rigors faced by this being system. also, this system is
designed for the particular need of the company to carry out operations in a smooth and effective manner.

The website is reduced as important as possible to avoid offenses while entering the data. It also provides error communication
while entering invalid data. No formal knowledge is demanded for the stoner to use this website. therefore, by this all it proves it's
stoner-friendly. E-Shop Fruits and Vegetables Store, as described over, can lead to error free, secure, dependable and fast
administration system. It can help the stoner to concentrate on their other conditioning rather to concentrate on the record keeping.
therefore, it'll help association in better application of coffers.

Every association, whether big or small, has challenges to overcome and managing the information of stocks, fruits, vegetables,
client, bill, payment. Every online Fruits and Vegetable Store has different fruits and vegetables needs; thus, we design exclusive
worker operation system that are acclimated to your directorial conditions. This is designed to help in strategic planning, and will
help you insure that your association is equipped with the right position of information and details for your future ambitions.

Il. LITERATURE REVIEW

1. MANAGING FRUITS AND VEGETABLES INVENTORY: A STUDY OF RETAIL STORES, South Asian
Academic Research Journals, South Asian Journal of Marketing and Management Research, Aug 31, 2015

Selling fruits and vegetables as perishable items need special consideration by retailers keeping in mind different inventory
management conditions which should cater to the need of the customers. As shelf life of fruits and vegetables are less therefore
strategies for review, replenishment needs to be devised correctly. Also managing and ordering such perishable products needs to
be taken special care by the retailers so that customer satisfaction can be achieved with less waste. This paper presents a review
and replenishment techniques followed by the retailers of perishable items (fruits and vegetables). Also ordering policies followed
by them are discussed. How retailers manage their order size, time of order, how do review and replenish their shelf etc.
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Vegetable consumption is also rising, reflecting the consumer’s increased

income, desire for diversity, and awareness of nutritional benefits. At the same time,
consumers have a rising concern with product safety issues. Traditional marketing
practices are giving way in developing countries to the more modern practices of the
developed countries: supermarkets, long-distance shipping, international marketing,
various processing and packaging practices, safety and quality standards, constant
product supply, and product diversity. These changes have increased pressure on
traditional, small, and poor farmers to keep up, with the requirements of good seed,
10. efficient practices, hiring help beyond the family, market awareness, and the ability
11. to provide safe and high quality vegetables.
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14. income, desire for diversity, and awareness of nutritional benefits. At the same time,
15. consumers have a rising concern with product safety issues. Traditional marketing
16. practices are giving way in developing countries to the more modern practices of the
17. developed countries: supermarkets, long-distance shipping, international marketing,
18. various processing and packaging practices, safety and quality standards, constant
19. product supply, and product diversity. These changes have increased pressure on

20. traditional, small, and poor farmers to keep up, with the requirements of good seed,
21. efficient practices, hiring help beyond the family, market awareness, and the ability
22. to provide safe and high quality vegetables.

Vegetable consumption is also rising, reflecting the consumer’s increased income, desire for diversity, and awareness of nutritional
benefits. At the same time, consumers have a rising concern with product safety issues. Traditional marketing practices are giving
way in developing countries to the more modern practices of the developed countries: supermarkets, long-distance shipping,
international marketing, various processing and packaging practices, safety and quality standards, constant product supply, and
product diversity. These changes have increased pressure on traditional, small, and poor farmers to keep up, with the requirements
of good seed, efficient practices, hiring help beyond the family, market awareness, and the ability to provide safe and high-quality
vegetables.

3. Factors Influencing the Purchase Intention in Online Organic Fruit and Vegetable Stores, November 2018, Jurnal
Manajemen dan Agribisnis 15(3), DOI:10.17358/jma.15.3.209

The increasing number of organic agricultural production and public awareness toward healthy living provide the opportunities in
trading for the products itself. Meanwhile, the development of information technology produces innovation such as electronic
commerce (e-commerce), and in agribusiness, it is known as e-agribusiness. E-agribusiness allows organic groceries trade activities
to be conducted online through a website. However, that is a new and rare activity in Indonesia, therefore the management of
company needs to develop the strategy to enhance the customers and survive in the industry. The purpose of this study is to analyze
the factors influencing organic fruit and vegetable purchase intention through a website based on technology perspective and
consumer behavior.

4, Online Fruit & Vegetable Shop management prof, VOI-7 Issue-1 2021, IJARIE-ISSN(O)-2395-4396

This paper proposes the concept of the online shop of Fruits and vegetables. In the store there is huge number of vegetables and
fruits they get in contact with many things which can harm their freshness and hygiene. From our observation we can conclude that
vegetables and fruits are directly handled by the customers before buy the specific product & not at just one time it will repeat itself
as per the customers get increase. Vegetables and fruits are taken as per the climate of the specific area that is useful and good for
the respected product that is we are going to have. vegetables and fruits play main role in the diet, so because of online shopping of
them their hygiene get maintained.

5. Retailing and branding of vegetables and fruits: an exploratory study, Pranjana: The Journal of Management
Awareness, July- Dec 2010, Vol 13, No.2, indianjournals.com, Jan 1, 2010

Global trends have important implications for Indian retailers. These drawbacks or the present opposition / challenges present
opportunity to international and/or professionally managed Indian corporations to pioneer a modern retailing industry in India and
benefit from it. Retail market in India offers an opportunity for a large player to build a Rs40,000-crore retail business spanning
multiple categories by 2015 (at current prices). Retailers that invest in training will be able to ensure the availability of quality
manpower in a rapidly growing market & will be able to utilize the opportunity. Retailing of Vegetables and Fruits with brand
names is still a growing field of research in Indian context and lot of scope of detailed conclusive research is there in this area.

I11. PROBLEM ANALYSIS AND LIKELY BENEFITS BASED ON LITERATURE REVIEWS
There may be other fruit shops online or in the local area that offer similar products, which can make it difficult to stand

out and attract customers. Depending on the region, certain types of fruit may only be available at certain times of the year. This
can lead to inventory issues and make it difficult to consistently offer a wide variety of fruit to customers. Shipping perishable
goods like fruit and vegetables can be challenging, as it needs to be done in a way that preserves the quality and freshness of the
product. The online shop may need to implement measures to ensure that the fruit is fresh and of high quality when it is shipped to
the customer. As with any online shop website or business, there may be concerns about payment security and the potential for
fraud. The fruit shop will need to ensure that they have secure payment systems in place to protect both their business and their
customers.

OBJECTIVES: -

v" To manage the details of Fruits and Vegetables, Customer, Order, Transaction, Payment.

v It manages all the information about Fruits and Vegetables, stocks, Payment, Vegetables.

v’ The project is totally built at administrative end and thus only the administrator is guaranteed the access.

v’ The purpose of the project is to develop a website to reduce the manual work for managing the Fruits, Vegetables, Customer,
Stocks, Order.

v' It tracks all the details the Order, Transaction, Payment.
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IV. METHODOLOGY USED
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<> Analysis-specify modules:

The FOUR Modules of the Project:
Module-1: Home page
Home

About

Shop

Contact

Blog

Login

FAQ
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Module-2: Customer User Module
Login

User dashboard

View products

View recommended

Payment mode

Logout
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Module-3: Supplier User Module
Login

Supplier user dashboard

View products

View Recommended

Payment mode

Logout

SRS N

Module-4: Admin Module
User View

View all sells products
Feedback reports

Add fruits and vegetables

N

V. PLACE OF WORK AND FACILITIES AVAILABLE /REQUIRED
We did the project through our resources in the college laboratory and the company also  helped us execute the website in
accordance with requirements and changes time to time. Because of that we easily get to know about their Products and the stories
of some Products, Customer to describe in a website and make some creative contents to make website.

VI. FACILITIES REQUIRED
Hardware Requirements:

. Hardware : Processor Ryzen 5

o RAM size :8GB

. Hard Disk capacity 1512 GB

o Monitor type : 15-inch color monitor

Software Requirements:

. Operating System : Windows XP, Windows 7, Windows 8, Windows 11
. Internet connection : Existing telephone lines, Data card.

. Browser : Google chrome’s latest version

. Database : MySQL.

. Software : Visual Studio 7.33.0

VII. RESULTS AND PERFORMANCE MEASUREMENTS
1. Operational Feasibility
The system keeps a record of vegetables and also the farmers’ details who going to supply the vegetables and fruits to the company.
This system keeps a record of how many vegetables and fruits are needed to supply. Shortage of fruits and the operation of the
proposed system depend on its various users.
(1) Admin
(2) Customer User
(3) Supplier user
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Admin will View registered users- Farmers and Customers, add and list vegetables, view and update payments, list employee, list
payments, List upcoming vegetables, List vegetable stock, list demands of suppliers. Track supply transport, list damage of
vegetables. Reset password, Log-out for new participated.

Customer satisfaction is necessary as from that we can sell more stock and business will be in profit and also listen to the customers
complaints. And provide services as much as we can.

2. Technical Feasibility
The website will be developed using the Xampp server, MySQL, HTML, JavaScript, CSS, and PHP.

3. Economic Feasibility
Transportation costs will be reduced by using this website. The supplier will know where the vegetables are needed.in how much
quantity customers want.

The wastage of vegetables will be reduced. And the customer will get fresh vegetables.

VIII. CONCLUSION
The E-Shop Fruits and Vegetable Store is an efficient and effective solution for managing business operations and
providing quality service to customers.
The online store offers a wide range of benefits for customers, including convenience, variety, competitive pricing,
personalized recommendations, and a fast and easy checkout process.
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