A\

International Journal of Scientific Development and Research
— . o J{f{ yy ' [, P o014 (;’j— < r, f o o /J(" Y.V,
’ ) y vy b 7y J | V= o ,L;Q_;,

= The Board of N
:? International Journal of Scientific Development and Research E})
% Is hereby awarding certificate to —
e Muhammad Tamami Dwi Saputra (i

= N
ah In recognition of the publication of the paper entitled =
o Analysis of Cultural, Social, Personal, and Experiental Marketing on Customer Purchase Decisions
= Published in Volume 5 Issue 2, February-2020, | Impact Factor: 9.15 by Google Scholar f_w
;&'-’\ Co-Authors - Tinik Sugiarti, Siti Aliyati Albushari ZTM
= !
= \9)
R ®))
et o
=t —
% Paper ID - IISDR2002074 %
L) Registration ID - 191410 EditorIn Chief

N’

An International Scholarly, Open Access, Multi-disciplinary. Monthly, Indexing in all Major Database & Metadata, Citation Generator

IJSDR - International Journal of Scientific Development and Research | ESTD: 2016

&

www.ijsdr.org | editor@ijsdr.org §§-



A\

International Journal of Scientific Development and Research
= The Board of N
i . . 8 =
ot International Journal of Scientific Development and Research =
% Is hereby awarding certificate to —
= Tinik Sugiarti 7
= N
ah In recognition of the publication of the paper entitled =
o Analysis of Cultural, Social, Personal, and Experiental Marketing on Customer Purchase Decisions
= Published in Volume 5 Issue 2, February-2020, | Impact Factor: 9.15 by Google Scholar f_w
n&'-’\ Co-Authors - Muhammad Tamami Dwi Saputra, Siti Aliyati Albushari (\jTﬂ
= !
e \9
R ®))
et o
=t —
>, Paper ID - IJSDR2002074 %

L) Registration ID - 191410 EditorIn Chief
N’
An International Scholarly, Open Access, Multi-disciplinary. Monthly, Indexing in all Major Database & Metadata, Citation Generator

IJSDR - International Journal of Scientific Development and Research | ESTD: 2016

&

www.ijsdr.org | editor@ijsdr.org §§-



A\

International Journal of Scientific Development and Research
Dt The Board of N
:? International Journal of Scientific Development and Research E})
% Is hereby awarding certificate to —
— Siti Aliyati Albushari (i
- ¢p
a0 In recognition of the publication of the paper entitled E=
o Analysis of Cultural, Social, Personal, and Experiental Marketing on Customer Purchase Decisions
o Published in Volume 5 Issue 2, February-2020, | Impact Factor: 9.15 by Google Scholar f_w
n&'-’\ Co-Authors - Muhammad Tamami Dwi Saputra, Tinik Sugiarti ZTM
= !
s NS
- &
o @)
~— —
-,  Paper ID - IJSDR2002074 %&»

L) Registration ID - 191410 EditorIn Chief
N’
An International Scholarly, Open Access, Multi-disciplinary. Monthly, Indexing in all Major Database & Metadata, Citation Generator

IJSDR - International Journal of Scientific Development and Research | ESTD: 2016

&

www.ijsdr.org | editor@ijsdr.org §§-



